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In this section you will find samples of our
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a targeted campaign to secure media
coverage.
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WHAT WE OFFER

The Bright Avenue provides a combined photo-shoot styling and
photography service to wedding venues that need a new or improved
suite of images to promote their wedding services.
We travel to venues across the globe setting up photo-shoots for their
promotional needs, taking fresh, editorial style pictures that truly
showcase the venue’s potential for weddings. The end result is a
portfolio that is in line with current trends and that enhances the
beauty and style of the venue.
Leveraging our first-hand knowledge of the wedding market,
ultimately our goal is to help wedding venues better connect with
today’s discerning couples, increase bookings and stand out from the
crowd.
Our “style & shoot” service, which includes concept design, briefing
and coordinating suppliers, styling and photography, is explained in
detail in the Appendix (4.2 The Process).

1.2

THE PROCESS
ASSESSMENT
AND PROPOSAL

After your initial contact and a discussion about your
needs, we will put together a proposal breaking down
our services and cost.
Once approved, we will get some paperwork out of
the way and get on with our first phase: a complete
evaluation of your current situation and a Q&A to help
us answer the following questions: Who is your ideal
client? What are your current assets? Where would you
like to use the output of our styled shoot?
Now we have identified your needs, we can come up
with a plan to give you the toolkit to stand out from
the crowd and put you on a brighter path – one that
will connect you with local and destination couples.

PLANNING

AND CONCEPT DESIGN
Time to visit your facilities. We’ll spend a few hours
looking at your space and equipment, and collating
details of the suppliers you prefer to work with. If
possible, we’d like to meet them too.
We’ll put together a design concept for your photoshoot in the form of a digital mood-board. It will be
devised to enhance your venue and maximise the
impact of your marketing material. We will review it
together to ensure it fits with your vision.
Once approved, we will enter the planning stage,
liaising and briefing suppliers on our agreed concept
and making all the required arrangements to deliver on
the day of the photo-shoot .

PHOTO-SHOOT
AND FINAL DELIVERY

This is the day when it all comes together. We will
style your venue according to the design concept
we’ve created with you, providing creative direction
to all the suppliers involved and closely overseeing
the set up.
After a full day shooting at your venue, we will select
and edit a complete set of images that we feel will
give you a full range of images suitable for your
promotional materials, be it a website, mailers,
newsletters, press-releases, brochures etc.
We will deliver your image suite in low-res and printready resolution so that you can use them across a
range of assets.
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OUR WORK

Here is a selection of images to give you a sample of our work.
Should you wish to have a list of clients and references please get in touch with us
directly.

A NOTE ABOUT PR AND MAXIMISING YOUR INVESTMENT:
We strongly believe that the best way to get you out there is to seek out
opportunities to have your venue featured on acclaimed and influential blogs and
magazines. We know that the output of the photo-shoot will be images that are
inspirational – exactly the kind of editorial content wedding publications want to
receive.
If you are interested in being promoted, we would discuss this option with you to
show you how we can add value. Once we have agreed the approach, we will use
our list of media contacts to secure as much coverage as we possibly can for you.
This will maximise your exposure and ultimately put your venue in front of the
people that make the booking: brides and grooms, and wedding planners.
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WHO WE ARE

ELISABETTA WHITE

NORA MANCINI

As a wedding planner and stylist, Elisabetta has been working with venues in the UK, Italy
and Egypt to give couples the wedding of their dreams. This experience has given her a solid
understanding of what couples look for in venues, and has equipped her with the knowledge
that allows her to identify some of the pitfalls that wedding venues need to avoid if they
want to stand out in a cluttered industry. Her styled photo-shoots have been featured on
internationally acclaimed wedding blogs and some of the UK’s top magazines.

Nora has been a professional photographer for over a decade. After studying hotel
management in Rome, she worked in several hotels around the world until moving to the
Red Sea region to work as a documentary and portrait photographer. Seven years later
she relocated to London to specialise in wedding photography. Nora is now centrally
located in Europe (Geneva), but travels extensively for couples that choose destination
weddings. Recently, she was commissioned for weddings and styled photo-shoots in Italy,
Croatia, France, U.A.E, and Egypt.

With a background in media planning for large corporate campaigns and a degree in
communication, Elisabetta’s expertise allows her to approach each job with a critical mind,
aiming at generating as much publicity for her clients and associates as possible, and giving
them a wedding identity to be proud of, one that is contemporary and appealing to today’s
discerning couples.

Nora’s experience in hotel management and as a destination photographer means she
has a heightened sensitivity to what couples look for in a wedding venue. This, in turn,
translates into the ability to identify the challenges wedding venues face in promoting their
services, and respond with suitable solutions that are aligned to couples’ expectations.
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APPENDIX

KEY FACTS ON HOW COUPLES MAKE DECISIONS
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KEY FACTS ON HOW COUPLES MAKE DECISIONS

INSIGHTS FROM A GLOBAL WEDDING STUDY THAT WILL TURN YOUR KNOWLEDGE INTO WISDOM*
▪ 61% of respondents deem the portfolio of a wedding supplier very important in their decision making process; the majority of people also feel that having an up-to-date website is very
important
✓ A sleek image, an up-to-date portfolio and a well thought-out website are essential to attract today’s brides and grooms.
▪ the majority of respondents think that personal recommendation matters but isn’t a priority
✓ Friends and family’s recommendation is not as crucial as it used to be. Brides and grooms want to be in control of their wedding planning process and will search high and low,
dig deep and ask a lot of questions before they book the right supplier.
▪ 68% feel that having a wedding that reflects their style is very important
✓ Today’s couples don’t like to be patronised. They know what’s on offer and expect high standards, not just in service, but in presentation too.
▪ wedding blogs, wedding websites and wedding vendor blogs are the top three media sources consulted by brides on a daily basis
✓ Opportunities to be featured on blogs and wedding media should not be overlooked as they will put you right in front of your ideal clients and give you an extra chance to
connect with them.
▪ pinterest is the social media platform mostly used by brides for inspiration, sharing of ideas etc.
✓ Social media is making brides more discerning than ever. They know what’s hot and and what’s not, and they actively seek out suppliers that can help them deliver the high-end,
editorial style wedding they’ve been dreaming of.

Acting on these insights and strengthening your wedding portfolio will show you can satisfy the expectations of style conscious and
discerning couples, and improve your chances to connect with them
*Liene Stevens, The Splendid “2015 Global Wedding Study General Report from Splendid Insights”, www.slendidinsights.com

CONTACT US
We travel a lot, so an email is the best way to get in touch
with us in the first instance.
However, we do like to chat too! So if you prefer to talk,
here is how you can get in touch:
Elisabetta (London office) 0044 79 0318 4499
Nora (Geneva office) 0041 7746 22254

info@elisabettawhite.com

info@nora-photography.com

